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1. Introduction to Search Engine Optimization
A website needs visitors just like a rock concert needs an audience. It’s the audience that brings the
energy and creates momentum. So how does a website build an audience?
There are several ways to get traffic to your website, and SEO is one of the most important ones. Even
basic SEO, if done correctly, can sometimes make the difference between a successful business and a
dying one. And since it’s not that big of a deal to follow a few simple rules and guidelines, SEO should be
on every agent and property website owner’s to-do list.

i. What is SEO?
SEO (Search Engine Optimization) is a range of methods and techniques you can use to have search
engines (like Google and Bing) show your website within the top results for certain words that are
relevant for your business, which are called keywords. You find out what words people are using to
search for the service or product you offer, and you improve your website so that search engines
recommend it to those people.

ii. What does this mean for your business?
Doing SEO for your real estate website will make it easier for potential clients to find you. This is why
SEO is important: it brings your business in front of potential clients in the online environment.
Getting listed on the first page for commonly used search engine keywords will automatically send a lot
of traffic to your website, and some of that traffic will convert into clients, improving your business and
contributing to your success.

iii. How do you do SEO on a Point2 website?
This guide will take you through each step required to properly optimize the website you created on
Point2.com and benefit from at least a fraction of the huge amount of traffic that search engines can
send your way.
There are four main steps in SEO:
•
•
•
•

Identify optimum keywords;
Enhance your pages so they can attract search engine traffic (also called on-page optimization);
Website promotion (also called off-page optimization or link building);
Measuring and tracking your results.
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2. Keyword Research
What is keyword research?
It’s the process of finding suitable keywords you can optimize your website for. Keywords are the words
or phrases that people type into the search engines (e.g. when a person types "Santa Ynez homes for
sale" in Google). These keywords need to have 2 important qualities:
•
•
•

They need to be used frequently on the search engines;
They need to be less general, because it’s extremely difficult to outrank old websites for general
keywords (e.g. "real estate");
The need to be relevant to your business.

What tools do you need?
You can use the Google Keyword Planner, which is free. You may want to create an account to use it, as
it will unlock a few very useful features. Read this step-by-step tutorial from Ahrefs if you need help to
configure the tool.

2.1 How to Find Suitable Keywords for Your Website
Think of the audience you are targeting: people in your area that are interested in buying or selling
homes. This means that your keywords should be specific to real estate in your area and relevant to
your listings. Here are some examples, assuming that you are a real estate agent in Santa Ynez Valley:
•
•
•
•
•

•
•
•
•
•

Santa Ynez Valley real estate
Santa Ynez Valley homes for sale
Santa Ynez real estate listings
Santa Ynez real estate agent
Santa Ynez single-family homes

Santa Ynez real estate rentals
Santa Ynez land for sale
homes for sale in Santa Ynez ca
Santa Ynez property for sale
houses for sale in Santa Ynez

Of course, if you have other types of listings, you should target them accordingly with keywords like:
"[your location] beach homes", "[your location] condos", "[your location] co-ops", "[your location] luxury
homes", "[your location] multi-family homes", "[your location] vacant land", etc.

Sample website:
www.macbethrealestate.com, a Point2 website, targets keywords like "Santa Ynez Valley Homes for
Sale". Consequently, it ranks in the top positions for this term and other closely related terms.
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Important considerations:
•

Specify your location: as mentioned earlier, it’s much harder to optimize for a general keyword
like "real estate agent" than for a more specific keyword like "real estate agent in Santa Ynez".

•

Optimizing for a more specific keyword increases the odds of your visitors converting into clients
because the searcher is further along in the buying cycle than in the case of general keywords.
You can be sure that a person who is looking for a "real estate agent in Santa Ynez" has that
specific area in mind. These types of keywords are called long-tail keywords.

2.2 How to Use the Google Keyword Planner
So how did we come up with that initial list of keywords? It’s quite simple really, we used Google’s
Keyword Planner. The tool’s purpose is dual-fold:
•
•

To give additional suggestions for keywords;
To estimate how much monthly traffic those keywords receive in Google.

Here’s how to use it: Go to the tool’s location and log in with your Google account. If you don’t have
one, create a new account (it will take just a few minutes). Then simply type in some keywords you think
people might use to search for what you provide, including your geographical area. In our case, we used
"Santa Ynez real estate". It will give you a list of related keywords and their search volumes.
1. Click on “Find new keywords”

2.

Add your keywords ideas
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3. Select your location & language

4. Filter the results by "Only show closely related ideas"

The table shows the following useful metrics:
•

Keyword – the main keyword and related suggestions;

•

Avg. Monthly Searches – the number of searches made in a month for the respective keyword;

•

Competition – an estimate of the competitiveness of the keyword, which can be Low, Medium
or High.
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To sum up, here’s the checklist for the keyword research process:


Think of a few keywords that are relevant for your business and are not general. Some examples
include "[your area] real estate", "[your area] homes for sale", "[your area] real estate agent".



Use Google’s Keyword Planner to get additional related suggestions. Make sure you apply the
correct country and language settings.



Identify 5-10 core keywords from the suggestions, taking traffic volumes into account.

In the next chapter we’ll go through several important changes you can do on your website in order to
attract more traffic from the search engines.
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3. Website Optimization
The set of editable factors useful for SEO can be found by navigating to the page you wish to edit and
clicking on "Page Settings" in the top menu to the left (Edit -> Page Settings):

You’ll be taken to an area called Page Name and Search Engine Information. Here you can edit several
website elements that we will explain in this chapter.

3.1 Page Title
What is it?
Each webpage has a title that can be seen at the top of the browser. It acts as the title of the
document, but must not be confused with the heading. The page title (also called title tag) is much
less visible on the site itself, but is the first element that appears in the search engine results. Here’s
how page titles look in Google’s results:

Why is it important?
It’s one of the most relevant webpage elements for the search engines.

Where can you edit the page titles?
In the second box in the Page Name and Search Engine Information page.
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Here are a few examples of good page titles you can use for various page types:
o

Homepage: [Company name] – [Your Area] Real Estate, [Your Area] Homes for Sale

o

Neighborhood: [Neighborhood] – [City] Real Estate, [City] Homes for Sale

o

Listing Page: [Address], [City], [State], [Zip Code], [Property Type]

Important considerations
•

Your page titles should be up to 70 characters in length.

•

Each page title should be unique (must not be found on other pages).

•

The closer a keyword is to the beginning of the page title, the better the chances of that page
ranking for that keyword.

•

When you create your Point2 website, the platform automatically populates the title tag area
with page titles using keywords that are considered relevant to your business. However, you can
change these titles at any time and use keywords that you consider to be more important for
your business.

•

Agent sites usually have more pages than property sites, which means that you can assign top
keywords to different pages.

3.2 Meta Description
What is it?
The meta description is a piece of text that only search engines can see. It’s what often shows up under
the clickable title of a search result, and it’s also an important piece of data for SEO. You should include
your top keywords here too. Here’s how the meta description looks like in the search engines:
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Why is it important?
A good meta description can considerably increase the number of clicks from the search engine results
to your website.

Where can you edit the meta description tag?
You’ll find the meta description directly under the page title box in the Page Name and Search Engine
Information page.

The Point2 platform automatically populates this area with a standard description, which is simple and
to the point, and also uses some potentially useful keywords. It’s the same for Agent and Property sites,
but you might want to change it in order to reflect your site’s content better:
Your Name, Your Area. For all your area real estate needs and questions on buying a home in
your area.
For property sites, this is an area where you can add the other keywords besides the main keyword that
you used in the title tag.
Tip: A good meta description is roughly 160 characters long and is a concise explanation of the
contents of the web page. Preferably, it should contain a call to action that entices people to
click on your page in the search results.

3.3 Meta Keywords
What is it?
The meta keywords tag is a page attribute you can use in order to tell the search engines what the page
is about. Although this tag’s importance has decreased over the years, it is still a good idea to use it.
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Where can you edit the meta keywords tag?
You’ll find the meta keywords tag directly under the meta description box in the Page Name and Search
Engine Information page.

Important considerations
•
•
•
•
•

Don’t make a long list: 10-15 keywords are more than enough.
Separate the keywords with commas.
Don’t repeat words or phrases.
Put the most important keywords at the beginning of the list.
As with the other two tags, the Point2 platform adds a list of keywords in this box, but you can
further customize it if you want to.

3.4 Meta Robots
What is it?
The meta robots tag is a page attribute that you should use sparingly, only for pages that you want to
keep out of the search engines. These pages will never get indexed and will never contribute to rankings.
You might want to do this for various reasons, like private offers.

Where can you edit the robots tag?
You’ll find the robots tag directly under the meta keywords box in the Page Name and Search Engine
Information page. If you want to activate this option, just check the box.
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Important considerations
•

In SEO, this is also useful if you have two pages with the exact same content. In this case, you
may wish to keep only one version.

•

It goes without saying that if you do want to have visibility in search for a page, you should leave
this box unchecked.

3.5 Web Page Content
The content that you have on each page is extremely important for the success of your website. And it’s
not only your visitors who want to be swept away by what you have to say - search engines appreciate
the same thing.
There are a few things you should take into consideration when writing the content for your pages in
order to make search engines like you, but as a rule of thumb you should always focus more on the real
people reading it, not on Google or Bing.
Search engines are continuously trying to improve their algorithms to offer people true, valuable
content, and they’re getting better and better at it. If real visitors don’t like your content, search engines
will eventually find out using various methods, like tracking visitor behavior.
If Google sees that visitors tend to go back to search immediately after they have clicked on your
website, the logical assumption is that they didn’t like what they saw. Your website is then likely to be
downgraded so as not to appear so high in the results for the same search terms.
Here’s a list of things you should consider while writing your content:
•

Only use content that is yours – If you copy articles from other websites and paste them into
your site you will find it extremely difficult to attain good rankings in the search engines.

•

Have your targeted keywords appear naturally throughout the article – Don’t force your
keywords in. For example, if one of your keywords is something like "homes in Santa Ynez buy",
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don’t add it, in that form, in the article. It’s much better if you use these words in a more natural
order, like "homes in Santa Ynez to buy" or "buy homes in Santa Ynez".
•

Don’t overuse your keywords – Having a keyword appear 2-3 times is enough in a 300–500
word article. Overusing your keywords (also called keyword stuffing) is bad for readers. Search
engines can detect keyword stuffing, and it’s not a good thing if they come to the conclusion
that you’re trying to exploit them.

•

Put conclusions at the beginning – Then continue with explanations of your claims. This will
keep visitors reading and will improve your metrics for user behavior, which, as mentioned
before, is another signal for search engines that your content is high-quality.

•

Make your content easy to read – Use short paragraphs (3 or 4 lines), use lists, headers, titles,
and subtitles.

•

Make titles and subtitles 100% informative – If you can include your keywords in there, do so,
but if it doesn’t look natural, don’t. In any case, make them concise and informative, because
these days people are so used to quick social networking and browsing that more and more of
them don’t read anymore – many just scan articles for what they are looking for.

•

Tell a story – People love stories. They will give you more attention if you take them on a
journey.

•

Use relevant pictures – This makes your content more enjoyable.

•

Use simple words instead of complex terms.

•

If you can, mention your name, address and telephone number somewhere at the bottom of
your page content – This will help with local SEO, meaning that you will get better chances of
ranking for generic terms like "real estate agent" if the person who runs a search using this
keyword is located close to your area.

3.6 Image Alternative Text
What is it?
It’s a piece of text attached to an image that can be read by search engines, which use it as a clue to
know what the image is about.
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Where can you edit the image alternative text?
Go to the page where you want to add the image and click on the Edit Content button. Then you can use
the text editor to upload an image. After you do that, right click on the image and select Image
Properties. You’ll see the "Alternative Text" field just under the image URL. Insert a descriptive
alternative text for your image, up to 4-5 words in length.

3.7 Page Names
Another thing your website can greatly benefit from is giving your pages relevant names. For example, a
page about neighborhoods in Santa Ynez should appropriately be called "Santa Ynez Neighborhoods"
instead of just "Neighborhoods". This also means that the website’s top menu will have links to the
inner pages with your keywords in them.

Where can you edit page names?
You can modify the page names by going to the Page Name and Search Engine Information area. It’s
the first editable field, above the title tag box.

The link in the top menu would now look like this:
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3.8 Sitemap Submission
A sitemap is a list of pages on your site that you can submit to the search engines. It is extremely useful
if you want Google (or other search engines) to find out about all your pages and index them
accordingly.
Every Point2 website comes with an automatically generated sitemap in a format that’s recommended
and acknowledged by Google. All you need to do is log in to your Webmaster Tools account and submit
it (you can find instructions on how to verify ownership in Google Webmaster Tools in the last part of
this tutorial, "Measuring and Tracking results").
In order to submit it, log into your Google Webmaster Tools account, go to the menu on the left and
click on Sitemaps. Then enter Sitemap.xml.gz after the rootdomain, like this:

In your case, www.yourdomain.com will be replaced with your own site address, of course.
And voila, you’re done.

3.9 Own Domain vs Subdomain
Should you purchase your own domain name?
When you sign up for an agent website, you are by default given an address such as
yourusername.point2agent.com, which is actually a subdomain of point2agent.com. However,
purchasing your own domain can be beneficial both in your branding, as well as in your SEO efforts. A
newly registered .com domain will cost $16.95/year and you can buy it from your Online Office if you go
to Domains -> Purchase Domain.

How important is the domain name?
A good URL can go a long way in attracting extra traffic from the search engines. Besides the obvious
branding reasons, it can also yield better click-through rates from search engine results. An important
thing to note is that as a domain gets older, its strength in the search engine results increases.
Consequently, direct ownership of the domain is recommended.
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How to Choose a Domain Name?
When you choose a domain name for your business, the most important thing to consider is your brand,
and to a lesser extent, your keywords. For example, a good combination is "brand + real estate". In the
case of property sites, a good option is for the domain to contain the property’s address. Also, it should
be relatively short and easy to remember.

3.10 Site speed
Google announced in January, 2018 that they use site speed as a ranking factor. Thus, fast websites now
rank better than slow websites. Even if a website has great content and good On-Page SEO, it might not
rank well in Google search results because of its speed. A slow website makes a bad user experience so
everybody should ensure that site speed is not an issue.

You can analyze your website speed with Page Speed Insights, a Google speed audit tool and follow their
recommendations for improvement. There are also other tools that can give you hints about improving
site speed, we encourage you to use multiple site speed tools like: webpagetest.org, gtmetrix.com,
testmysite among others.
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3.11 HTTPS - Encrypted website connection

In short, the “S” at the end of HTTPS stands for “Secure”. A website using the HTTPS protocol guarantees
greater safety for the users accessing it, especially if that website uses forms that users can fill out.
SSL (Secure Sockets Layer) is the standard security technology for establishing an encrypted link
between your browser and a web server. This type of encryption ensures that all data passed between
the browser and the web server remains private and integral. For a website to use the HTTPS protocol, it
requires an SSL Certificate. You can read more about this, here.
We provide free HTTPS certifications for our clients. You can enable it from your Online Office
dashboard -> Websites -> Switch to HTTPS.
To sum up, here’s the checklist for the website optimization process:

 Modify your page titles in accordance to your keyword research so they are relevant
and attract traffic.
 Modify meta description tags in order to increase the click-through rates from the
search results.


Use the meta robots if you want to keep specific pages out of search engine results.



Create unique content that is helpful for your site’s visitors.



Customize the image alternative texts in order to attract traffic from the search engines’ image
results.

 Give your pages relevant names and link to them from other pages where it’s suitable.
 Submit your sitemap to Google in order to allow it to fully index your website.
 Decide between getting your own domain name or leaving your site on a point2agent.com
subdomain.

 Use the site speed tools, follow their recommendations and make sure your website is loading
fast.

 USE HTTPS protocol.
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4. Site Promotion
Site promotion is the sum of the activities that take place on other websites where your website is
referenced. It includes:
•
•
•

Link building;
Local SEO activities;
Social media marketing.

4.1 Link Building
Link building is the process of acquiring backlinks to your website from other websites. Every time
another website links to yours, it acts as a vote that the other website gives you. The more votes you
have, the better, because when search engines find out about them, they will know that people are
talking about your website and this will result in good rankings.
What is very important in a backlink is the clickable text, also called “anchor text”. This is another strong
signal that search engines take into account when evaluating your relevancy to certain terms. When you
build your backlinks, having your target keywords in the anchor text of some of them can be really
useful for SEO.
Link building is hard work, in fact it’s the most time-consuming aspect of SEO, but it’s worth your while if
you do it right.
Links can be obtained from various types of websites for free. Here is a short list of methods:
•

Submit your website to web directories – A classic way to get more exposure in the online
environment. You can start with the most important ones like Yelp, BestOfTheWeb.com and
JoeAnt. Even though they are not free, the links you get from them are valuable. Also, here’s a
list of free web directories you can submit your website to.

•

Publish news items on press release websites – This can also get you some good links, and if
the press releases are picked up by large sites, you’ll see a boom in traffic and in backlinks. Do
this if you have a real event to communicate.

•

Here are 2 very good press release services:
o PrWeb.com – the best package for SEO is the Advanced package, as it allows you to
insert anchor text links and custom URL(s). It costs $249/press release.
o Pr.com – the package with the best distribution costs $100/press release.
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•

Discussions on forums and real estate networks – Whenever you find a forum or a real estate
social network discussing topics related to the real estate niche, or better yet, discussing the real
estate situation in your area, it’s a good idea to participate in those discussions. And if you
participate, it’s a good idea to place a backlink to your website in the signature (for forums) or to
add your website in the “Your website” field when you comment on a blog or a real estate
network. Some of the best real estate networking sites and forums include RealTown,
ActiveRain, and RealEstateInvestor.

•

Find blogs in your niche. Very important: participating in discussions on local community
websites will increase your local SEO score, which means you’ll rank better for searches
coming from your area and for keywords that include your area.

•

Guest posts on blogs – This is maybe the most effective link building method. There are a lot of
bloggers out there that will agree to publish your article on their website. In that article they will
usually let you add a link to your site. Here’s a detailed tutorial on this powerful link building
technique.

•

Videos – If you have a Property site, create a video with images of the property. If you have an
Agent site, create a video showing more properties, and maybe some information about the real
estate activity in your area and about you. Then upload the video on a major video hosting
website like YouTube and place a link to your website in the description of that video. It’s best to
use a URL shortener if your URL is too long and doesn’t look good in the description.

Tip: Do not overdo it. Don’t spam forums or blogs, don’t comment just with the intention of getting a
link. Try to add real value to the discussion, help people when they have questions, follow up on your
conversations, make new friends, be a valuable asset to the community. Don’t submit your website
to millions of web directories – try to make submissions to the ones that really are important, or the
ones that are in your niche and your area.
Tip: No matter what you do, don’t use software that automatically gets you inbound links. At first it
may sound like a good idea to get thousands of links with no effort, but the links obtained this way
are unnatural and practically useless. This method can get you penalized by Google or even banned.
This is a big no-no in SEO and you should avoid it.
Tip: Create a natural backlink profile by getting links from various types of websites (try getting links
using all the ideas in the list above) and by using varied anchor text. Although having your keyword
in the anchor text is good for you, if each and every one of your inbound links have the same
keyword in the anchor text, this doesn’t look natural to search engines and it makes it harder for you
to get good rankings. Besides your keyword, use anchor texts that are variations of it, and even use
your name or your website’s URL as the anchor text from time to time.
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4.2 Local SEO
We’ve mentioned Local SEO a few times in this guide and we gave you some pointers. It’s very
important to rank well for keywords that are related to your area, because this is actually where the
money is, both for Agent sites and Property sites.
In addition to the tips we have given earlier in this guide, other very useful things for local SEO are:
•

Adding your business to Google My Business – This implies verifying your site with Google.
They will ask you to verify ownership of the business, and you can do that in many ways (see
how to verify your local business listing on Google). Having business listing on Google increases
your chances of showing up in the special results package. Read this article to see its benefits
and how to optimize your Google My Business profile.

•

Important factors for good local rankings include:
o physical address in city of search;
o quantity and quality of reviews on other sites – these may include local business
directories, Yellow Pages reviews, etc;
o quantity and quality of reviews on Google My Business - try to get people (satisfied
clients, or even friends) to post positive reviews on your Google My Business listing;
o city, state in the page title of your website’s most important page.

•

Building local business pages – Create business pages and make sure you verify the ownership
of your site on those pages. You have many opportunities, including Facebook for Business,
Linkedin for Business, Foursquare for business, Yahoo Local, etc.

4.3 Social Media Marketing
Facebook, Twitter and LinkedIn profiles are essential for your social media presence. If you get people to
talk about you, it’s going to help your business. Be active, add people on Facebook, follow people on
Twitter, be yourself, don’t spam.
It’s also a good idea to have contests with prizes for people who like and share your page, as sometimes
they go viral and your exposure can get an incredible boost.
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Although Facebook, Twitter and LinkedIn are considered by many to be the most important social media
sites for marketing, there are also other resources you can use if you want to maximize your social
visibility, like Pinterest and YouTube.

To sum up, here’s the checklist for the site promotion process:


Acquire links from local and business directories, forums and blogs, submit press releases, etc.
This will increase your site’s strength, drive extra traffic and improve your rankings



Add your business to Google My Business, create a Google My Business account and ask
customers to leave reviews in order to improve your presence in Google local results.

 Create profiles on sites like Facebook, Twitter and LinkedIn and be socially active.
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5. Measuring and Tracking Results

How do you know if your SEO efforts have been successful? It’s quite easy actually: use a free online
service that allows you to monitor your traffic. There are many paid services too, but for medium and
small businesses, the free ones can do just fine.
As a matter of fact, one of the best visitor tracking services comes from Google and it’s free: Google
Analytics.
Point2 recognizes the importance of measuring your website’s performance and that’s why you have
the option of adding your Google Analytics tracking ID in just a few clicks.
You just go to the Page Name and Search Engine Information area and scroll down to the bottom,
where you’ll see one field called Google Analytics Tracking ID.
In order to get that ID, first you need to go to the Google Analytics homepage and login with your
Google account. If you don’t have one, you can create one in a few minutes.
After you’ve logged in, click on the Admin button located in the bottom left area of the page, and then
click on the Create Account button on the left:

You’ll be taken to the account administration area where you need to tell Google which is the website
you want to track. After you’ve done that, click on the Get Tracking ID button at the bottom. Copy the ID
code and paste it in the Google Analytics Tracking ID field in Point2:
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Another important task is tracking your keyword rankings.
If you have only a few keywords in your list you can track your rankings manually by running searches on
the search engines you are interested in. Usually Google and Bing are the ones that will send the real
traffic.
It’s recommended that you use Google Webmaster Tools to check your rankings.
If you have a Google Webmaster Tools account and you want to verify your site, just go to Google
Search Console -> Performance -> Queries. You’ll be able to see what keywords brought you traffic, and
what their ranking positions are.
To sum up, here’s the checklist for the measuring and tracking results:


Create a Google Analytics account and insert the Google Analytics Tracking ID in the Page Name
and Search Engine Information area.



Link your Google Analytics account with the Google Webmaster Tools account.



Track your incoming traffic and your rankings.

Final considerations
SEO is not hard to do, but it requires you to follow a set of rules and guidelines. If you don’t, it will be
harder for your website to get organic traffic. And if you don’t have traffic, you’re losing big time on
potential clients.
So, roll up your sleeves, go back to the first page of this SEO Guide, take a deep breath and start working
on your online visibility. Point2 is here to help!
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